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Executive summary 

Asian American women-owned businesses are a vital part of the U.S. economy, with 1.4 million enterprises 
employing 1.6 million people and generating $306.5 billion in revenue. They experienced impressive growth 
between 2019 and 2024, with their revenue surging by 40.9%, employment increasing by nearly 30%, and the 
number of firms growing by 22.3%. 

Despite their significant contributions and resilience through economic downturns, these businesses often 
remain smaller and less profitable due to systemic barriers such as limited access to capital and pervasive 
stereotypes. Addressing these challenges could add $1 trillion to the economy. By improving access to 
funding, offering certification opportunities, and businesses leveraging cultural ties, the full potential of Asian 
American women entrepreneurs can be unlocked, driving equitable economic growth. 
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The impact of Asian American women-owned businesses 

Asian American women play a significant role in the economy. Their contributions to business creation and 
job growth far exceed their small share of the U.S. women population.1 They lead the segment of women-
owned businesses most likely to employ others and have demonstrated resilience through the COVID-19 
pandemic and the 2008 financial crisis.2 Yet, Asian American women-owned employers are smaller than all 
women- and men-owned businesses. With less access to capital,3 they often choose easy-entry industries, 
such as restaurants, personal services, and retail, which are less profitable and likelier to fail.4  

Today, 1.4 million businesses are owned by Asian American women, representing one-tenth of all women-
owned enterprises in the U.S. They employ 1.6 million people and generate $306.5 billion in revenue. 

Despite confronting cultural challenges, including systemic bias, Asian American women entrepreneurs 
have demonstrated remarkable resilience. The model minority myth—which portrays Asian Americans as 
universally successful—ignores the diversity and struggles within their communities. This myth, coupled 
with pervasive gender stereotypes, can undermine their experiences and contribute to discrimination, 
creating competition with other minority groups. 

While this stereotype might appear harmless or positive, it can have adverse downstream effects. It could 
lead to diversity programs overlooking qualified Asian American women entrepreneurs. During the 
pandemic, these challenges were exacerbated by unfounded accusations blaming Asian Americans for the 
crisis. This led to a surge in anti-Asian sentiment, hate crimes, and stigmatization, causing a decline in 
revenues for many Asian American businesses.5,6 Nevertheless, Asian American women entrepreneurs 
continue to show their grit when building and sustaining businesses. 

Asian American women-owned businesses punch above their weight 

Asian American women represent 9.8% of all women-owned enterprises in the U.S. This percentage is 
higher than their 7% share among adult women in the country. 

1.4 
Million 

Asian American women-owned 
businesses represent 9.8% of all 
women-owned and 41.8% of all 

Asian-owned businesses 

Employ 
1.6 Million 

people—12.2% of all women-
owned business employees 

Generate 
$306.5 Billion 

9.4% of women-owned 
businesses’ revenue 
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Growth rates are robust 
Though not always the highest for firms, employment, and revenue, growth rates among Asian American 
women-owned businesses from 2019 to 2024 were comparable to their male counterparts, often 
outperforming other women-owned businesses. More Asian Americans saw opportunities during that 
period and seized the moment by opening businesses.7 

A comparison of growth 

Number of firms Employment Revenues 

Asian 
American 
women 

Women 
Asian 
American 
men 

Asian 
American 
women 

Women 
Asian 
American 
men 

Asian 
American 
women 

Women 
Asian 
American 
men 

2019 -2024 22.3% 17.1% 22.0% 28.4% 19.5% 26.2% 40.9% 53.8% 44.1% 

Avg 5-yr 
growth rate 

4.2% 3.2% 4.2% 4.6% 3.7% 4.9% 7.3% 9.1% 8.1% 

2023-2024 5.7% 4.7% 7.3% 5.9% 4.4% 4.3% 8.5% 9.7% 7.2% 

Exceeding expectations 

Asian American women represent 7% of all women in the U.S.8 and 9.8% of all women-owned businesses. 
Their shares of employment (12.2%) and revenue (9.4%) are comparable and higher than their share of 
firms. Asian American women contribute significantly to the economy, exceeding expectations in 
employment and revenue metrics. Moreover, they are likelier than other minority groups to establish 
employer firms, showcasing their pivotal role in job creation and economic growth. Still, Asian American 
employer firms are much smaller than all women- and men-owned businesses.  

While Asian American women-owned businesses are among the highest average revenue generators of any 
women’s segment, they earn about 44.3% of the average revenue of Asian American men-owned 
businesses. 
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Asian American women-owned businesses’ share of all women-owned businesses by firms, employment, 
and revenue 

The long road to revenue equality 

Asian American women-owned businesses make significant contributions to the economy, but they could 
contribute much more: 

• If they achieved the average revenue of white women, they would add $63.6 billion to the U.S.
economy annually.

• If they achieved the average revenue of men, they would add a massive $1 trillion in revenue to the
U.S. economy annually.
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Closing the gap in average revenue would make a significant impact on the U.S. economy 

The revenue growth rate of Asian American men-owned businesses is higher than that of their women-
owned counterparts, indicating that parity in revenue share is not currently possible. This highlights the 
need for continued efforts to support and empower Asian American women entrepreneurs to accelerate 
their growth to parity. 

The 2025 Wells Fargo Impact of Women-Owned Businesses main report includes a chart showing how all 
women will reach parity in the share of total revenue with men. 

Steadfast growth pre- to post-pandemic 
Asian American women-owned businesses in the U.S. are primarily in a league of their own, with unique 
challenges and advantages, unlike many other women-owned businesses. 

While they often face institutional discrimination and limited access to capital, the business playing field 
looks different for them in other ways. Many Asian American women entrepreneurs in the U.S. can grow 
their businesses within their communities, often following in the footsteps of their parents or 
grandparents, for example.9 
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In major cities such as New York, Los Angeles, and San Francisco, Asian American entrepreneurs are often 
supported by a steady flow of money from local stakeholders and residents with similar cultural interests.10 
This allows them to share resources within their respective cultures and languages. Asian American 
women-owned businesses often benefit from their proximity to one another. 

Some Asian American women entrepreneurs operate physical stores and offer services to consumers on-
site. These include restaurants, beauty salons, and other retail outlets.11 Access to capital is essential for 
these entrepreneurs starting and growing their businesses to cover inventory, labor, and occupancy 
costs.12 

Despite facing temporary closures during the pandemic’s peak, their collective business growth remained 
resilient and even flourished in the long run.13 

The future looks bright for Asian American women entrepreneurs, who are well-positioned to capitalize on 
the growing number of Asian immigrants in the U.S., expanding their market reach and potential for 
success.14 

Leading with strong foundations 
Asian American women boast the highest percentage of employer firms among all women. However, their 
progress has begun to plateau. The percentage of Asian American women-owned employer firms 
decreased slightly from 14.5% in 2019 to 14.1% in 2024. This indicates a potential leveling off in their shift 
from nonemployers to employers.  

Asian American women contended with some of the harshest economic impacts of the COVID-19 crisis, 
including shuttered businesses, significant job losses, increased caregiving responsibilities, and anti-Asian 
sentiment.15 Many faced limited access to critical grants, credit, and equity.16 Only a small percentage of 
Paycheck Protection Program (PPP) dollars went to Asian American- and Pacific Islander-owned 
businesses.17 

Many Asian American women, like others, start businesses out of necessity during economic downturns 
and crises. The vast majority of these entrepreneurs operate nonemployer businesses, which are generally 
less profitable and more vulnerable to closure.  

Asian American women have the highest share of employer firms among women 

2019 2024 

Asian American 
women 

All women Asian American 
men 

Asian American 
women 

All women Asian American 
men 

Nonemployers 85.5% 90.2% 79.4% 85.9% 90.2% 80.1% 

Employers 14.5% 9.8% 20.6% 14.1% 9.8% 19.9% 



7 The 2025 Impact of Women-Owned Businesses 

Finding new business opportunities in the net firm growth share 

The net firm growth share helps measure and track the growth of individual demographic groups within the 
women-owned businesses landscape. It considers new business creation and provides a relative growth rate 
for comparison purposes. The net firm growth share offers valuable insights into the relative growth of specific 
segment performance within the women-owned business market. It does not account for the exact number of 
created and closed businesses. It is a tool for evaluating specific sectors’ growth potential and identifying 
promising areas for investment or development. 

Asian American women-owned businesses have a notable presence in both their employer and nonemployer 
firms’ growth share, which shows their consistent growth.  

Asian American women’s contributions to the net firm growth share 

 

Employers: Businesses owned by Asian American women are more likely to be employer firms than 
businesses owned by women in general: 14.1% compared to 9.8%. Asian American women employers have 
steadily grown in count over the past five years. They grew by 19.2%, higher than the 17.2% growth rate 
among all women-owned firms and the 17.8% among Asian American men-owned firms. The number of 
Asian American women employers did not wane during the pandemic. 

Asian American women-owned employer firms have generated $263.3 billion in revenue. This represents 
85.9% of the total revenue generated by Asian American women-owned businesses.  

12%

88%

Employer firms 

11.8%

88.2%

Nonemployer firms 

Asian American Non-Asian American
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Sizing the impact of Asian American women employers 
  Growth Rate 

 Number Share of Asian American women-
owned businesses 

Share of all women-owned 
employers 

2019-2024 2023-2024 

Firms 199,776  14.1% 14.1% 19.2% 3.4% 

Employment   1,577,114 100% 12.2% 28.4% 5.9% 

Revenue $263.4 billion 
 

85.9% 9.3% 43.8% 8.9% 

Yet, Asian American women-owned employers are smaller than all women-owned employer firms, 
averaging 7.9 workers and $1.3 million in annual revenue compared to all women-owned employers, which 
typically employ 9.1 workers and earn $2.2 million. Over the past five years, however, they have grown 
their average number of employees far more rapidly than all women-owned employers, at 7.7% compared 
to 1.9%. Their average revenue growth of 20.6% between 2019 and 2024 lagged behind all women-owned 
employers (38.3%) and Asian American men-owned employers (24.8%). 

Despite their significant contributions and growth, Asian American women-owned businesses face 
substantial barriers to accessing capital. Focusing on industries that require lower upfront investments, 
such as restaurants, personal services, and retail, might be a strategic response to limited access to capital 
for some Asian American women entrepreneurs. But it can limit their size potential. Unequal access to 
funding, higher loan denial rates, and elevated interest rates restrict their employer firms’ growth 
potential.18 

A comparison of average employees and revenues for employers 
 Average number of employees Average revenue 

 Asian American 
women 

Women Asian American 
men 

Asian American 
women 

Women Asian American men 

2024 7.9 9.1 9..9 $1,318,500  $2,002,200 $2,231,300  

 Growth rates      

2019-2024 7.7% 1.9% 7.1% 20.6% 38.3% 24.8% 

2023-2024 2.4% 0.4% 2.9% 5.3% 5.9% 6% 

Nonemployers: At 85.9%, most Asian American women-owned businesses are nonemployers; however, 
Asian American women are less likely to operate nonemployer firms than 90.2% of all women 
entrepreneurs.  

Among all women groups analyzed, Asian American women nonemployers saw the highest increase in their 
number of firms between 2019 and 2024, at 22.8%.  
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Nonemployers encounter more significant obstacles in securing capital and other resources and generally 
have lower profitability than employer firms. Nonemployers are less likely to receive approval for the 
entire loan amounts they request from small and large banks, online lenders, and other financing 
companies.  

Sizing the impact of Asian American nonemployer firms 
 Growth Rate 

 Number Share of Asian American women-
owned businesses 

Share of women-owned 
nonemployer 

2019-2024 2023-2024 

Firms   1,217,233 85.9% 9.3% 22.8% 6% 

Revenue $43.1 Billion 14.1% 10.1% 25.6% 6.5% 

 

They are also more likely to have higher revenue than the average women-owned nonemployer: $35,400 
compared to $32,7800. Asian American women nonemployers saw strong growth in their firm numbers 
and aggregate revenue during the pandemic and coming out of it. Over the past five years, their growth 
rates have been far smaller (2.2%) than all women (16.3%) and about the same as men (1.9%). 

 

 

 

  

$34.6

$35.4

2019 2024

Average revenue for nonemployers 
(000)

Growth rates  
2023-2024: 0.4% 
2019-2024: 2.2%  
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Overcoming systemic barriers 

Asian American women are not monolithic. Their wide range of subpopulations makes them hard to paint 
with a broad stroke. Their roots are in more than 20 countries.19 Unfortunately, due to the small sample 
size, a more detailed analysis of Asian American women-owned businesses is impossible. 

Immigrant Asian American women also speak many different languages, which can lead to communication 
barriers and misunderstandings in business environments.  

These are some of the notable challenges that Asian American women face: 

• Their median pay varies widely. Income inequality has increased the most among Asian-origin 
populations.20 Taiwanese, Indian, Malaysian, and Chinese women outearn white men, but other 
subpopulations do not.21 The greatest pay gaps were for Nepali and Burmese women, earning a 
little more than 50 cents for every dollar a white man earns.22  

• They often lack the networks and access to funding to propel their businesses,23, 24 though there are 
exceptions for those in dense and closely-knit Asian communities. 

• Asian American women entrepreneurs may face cultural barriers that can hinder their success. For 
example, they may be expected to put their family first or be reluctant to network with people 
outside of their language and community.25 

• Asian American women often face stereotypes, such as being submissive or overly ambitious, which 
can impact their professional interactions and opportunities.26  

• In addition to caring for children, they often live in extended or multi-generational households and 
care for aging parents or in-laws.27 Family obligations and cultural expectations to prioritize family 
over business can hinder their entrepreneurial activities and professional growth.28 

• They have a harder time accessing outside financing than white men. Asian-owned businesses are 
more likely to apply for outside financing and less likely to receive full or partial funding.29 

• Asian Americans are the fastest-growing racial group in the U.S., projected to grow from 6% to 14% 
by 2065, yet their experiences and impacts are often overlooked.30 

Addressing growth barriers and promoting inclusivity 

Asian American women entrepreneurs make a substantial contribution to the economy. They demonstrate 
their capability to thrive and have the potential to inspire, motivate, and mentor the next generation of 
successful business owners. The 1.4 million Asian American women-owned businesses employ 1.6 million 
people and generate $306.5 billion. Achieving parity for Asian American women entrepreneurs would lead 
to an additional $1 trillion in revenue for the U.S. economy, which is only possible with adequate resources. 

Asian American women entrepreneurs are pivotal to economic growth, yet they face unique challenges 
that can hinder their full potential. Addressing these challenges requires a multifaceted approach that 
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includes, but is not limited to leveraging financing, certification to qualify for government and corporate 
supplier diversity programs, and cultural ties. Combining access to affordable capital with certification as a 
women-owned business and utilizing their cultural ties and social networks can provide a competitive edge 
to Asian American women. This approach can bridge the average revenue gap between Asian American 
men and women. 

Capital as a catalyst: Capital is essential fuel for starting and growing a business. While there are 
professional networks that connect Asian American women with each other, few provide access to the 
funding they need to grow and sustain their businesses in the long term.31 Programs that combine 
affordable loans and other forms of capital with technical assistance, training, and mentorship can help 
Asian American women-owned businesses achieve even greater success. Having access to organizations 
that serve Asian American women as well as viable capital resources can empower these entrepreneurs, 
equip them with better knowledge of financing options, and allow them to build deeper relationships with 
potential funders. Funding options are on the rise, and more women are seizing these opportunities.  

The CDFIs have broadened their scope, with the number of certified entities increasing by 40% since 
2018.32 The pandemic heightened entrepreneurs’ awareness of this financing option, highlighting its 
benefits of affordable financing and technical assistance. However, additional funding is required to meet 
the growing demand for this option.   

A study of the Wells Fargo Open for Business program highlighted the effectiveness of CDFIs in providing a 
combination of flexible funding options (grants, no- or low-cost loans, no collateral loans, loan 
modifications, and loan forgiveness, with a 3% interest rate cap to ensure affordability) and culturally 
relevant support to save and create jobs. The program demonstrated the potential for underserved 
businesses to thrive when given the right tools and resources. It also challenged the prevailing narrative 
surrounding diverse entrepreneurs by showcasing their capability for success and economic contribution.33 

The U.S. Small Business Administration lending to women has seen a significant increase, growing by nearly 
6 percentage points, from 15.6% to 21.3% in 2023.34 

Investment crowdfunding has become a crucial funding source for women, founders of color, and companies 
in diverse locations, drawing investments from outside major financial centers. Notably, 70% of the capital 
comes from regions beyond the top 10 capital hubs.35  
 
The U.S. Treasury’s $10 billion State Small Business Credit Initiative program encourages private investment 
with a 1:1 match requirement, aiming to generate $100 for every $1 invested. Additionally, a dedicated $100 
million supports equitable entrepreneurship through capacity building, capital deployment, and fostering 
collaboration under the Initiative for Inclusive Entrepreneurship.36  

Certification as a growth strategy: Certification as a women-owned business opens up development 
opportunities and gives Asian American women vital growth strategies. Many government agencies and 
corporations have supplier diversity programs. Certifying organizations often conduct outreach to inform 
entrepreneurs when requests for proposals (RFPs) are available. Certifying organizations sometimes offer 
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business matchmaking services, mentorship, training, and networking opportunities, all of which help 
increase the visibility of Asian American women-owned businesses. 

Stronger cross-sector partnerships: Effective public-private partnerships are crucial for expanding solutions 
that address the needs of marginalized communities, fostering collaboration to generate both social and 
commercial value. These efforts can collectively promote inclusive growth and unlock the economic 
potential of women-owned businesses, particularly those led by Asian American women entrepreneurs. 

Expanding the ecosystems: Developing technology hubs, co-working spaces, and business incubators 
specifically designed for Asian American women-owned businesses can provide these entrepreneurs with 
essential training, access to capital, mentorship, networking opportunities, and other vital resources. 
Additionally, creating marketplaces that offer affordable spaces can further stimulate growth. 

Leveraging cultural ties: Asian American women can tap deeper into the steady growth of the Asian 
American population by creating products and services tailored to their needs. Strong cultural ties provide 
a competitive advantage in serving this market. Asian American communities typically have robust social 
networks that can be utilized for business support to help strengthen their customer bases. Additionally, 
many Asian American women maintain connections to their home countries, which creates new 
opportunities for international ventures and partnerships. Initiatives aimed at educating and empowering 
other women within and beyond the Asian American community can foster solidarity and mutual support, 
enhancing their overall business development. 

Going mainstream: Asian American businesses have a significant impact on American culture, enriching it 
with diverse products, services, and traditions, including food and wellness. As Americans embrace these 
offerings, they often become integrated into the mainstream, demonstrating the power of cultural 
exchange in shaping the nation’s identity. 

Methodology 

The projections in this report are based primarily on data from the United States Census Bureau and 
adjusted with other sources, including information about employment from the Bureau of Labor Statistics 
and information about companies from the Federal Reserve Economic Data of the Federal Reserve Bank of 
St. Louis.  

We projected the number of firms, employees, and revenue from 2021 to 2024 for nonemployer firms and 
from 2022 to 2024 for employer firms. These projections are for gender, race and ethnicity, firm size, 
industry, and geography. 

Employer firms’ estimations used 2017 to 2021 data from the Annual Business Survey (ABS) and 2014 to 
2016 data from the Annual Survey of Entrepreneurs (ASE). Nonemployer firms’ estimations used 2017 to 
2020 data from the Nonemployer Statistics by Demographics Survey (NES-D) and Survey of Business 
Owners (SBO) data from 2002, 2007, and 2012.37 Additional macroeconomic data from the Bureau of 
Economic Analysis, the Bureau of Labor Statistics, the Current Population Survey, and the Federal Reserve 
System were used. 
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Several econometric models were employed to calculate projections for both employer and nonemployer 
firms. These models incorporated data trends, along with additional variables, including nominal and real 
GDP labor market-related indicators, national consumer spending, and business formation statistics. We 
applied data imputation when geographical and population disaggregating contained gaps in the historical 
data.38 

Generative AI tools, including ChatGPT and Gemini, were used to identify pertinent studies and analyze 
research trends. The research team carefully vetted all AI-generated results to ensure accuracy and integrity. 
Language tools such as Grammarly helped refine the writing in this series of reports, which was written and 
edited by multiple people. 
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